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	Tekstveld 1: Mastering the media
	Tekstveld 2: RSG Broklede
	timeline 2: 
	Tekstveld 4: https://thoughtmaybe.com/smartphones-the-dark-side/



https://www.storyofstuff.org/movies/story-of-stuff/
	timeline 3: test panel
	timeline 4: 
	timeline 5: warming up
	timeline 6: 
	timeline 7: first try
	timeline 8: 
	timeline 9: improvement
	timeline 10: 
	timeline 11: succes
	timeline 12: 
	Tekstveld 10: Student 1:

" I'm not influences by advertising, I make my own decisions."

Student 2:

" I never see the ad's on my phone.
	timeline 1: Anne Frank 
	Tekstveld 6: To create awareness among students that they are consumers and that treir behaviour has an impact on the world they live in.
	Tekstveld 7: This program suits these aims really wel'.

We also use films, class discussions, newspaper articles, students research and photo's during the lessons.
	Tekstveld 8: The students choose one film about consumerism from the website Thoughtmaybe.com and present the issue the film addresses and they give their opinion based on the facts presented to them.
	Tekstveld 9: The Stories the Move issue Mastering the Media fits really wel into a lessonseries about the effects of consumerism. The websites mentioned in another caption i the poster are indicative for the learning material I use whet this topic is addressed during the lessons
	Tekstveld 11: 
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